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RESULT OF THE REVALUATION CASES FOR EXAMINATION OF
FACULTY OF TECHNOLOGY 1ST HALF' 2023

SR. MARKS AFTER
No. EXAM SUBJECT SEAT NO.| SEv/ AL UATION
M.C.A. (SEM-I1) (CHOICE BASED)
L |2 YEARS COURSE) (F.1. 2023)  |[NFORMATION SECURITY | 6202256 11
M.C.A. (SEM-I1) (CHOICE BASED)
2 |2 YEARS COURSE) (F.1, 2023)  |NFORMATION SECURITY | 6202259 29
M.C.A. (SEM-I1) (CHOICE BASED)
3 |2 YEARS COURSE) (F.1. 2023)  |NFORMATION SECURITY | 6202264 25
M.C.A. (SEM-I1) (CHOICE BASED)
4 |2 YEARS COURSE) (F.H. 2023)  |NTERNET OF THINGS 6203520 28
M.C.A. (SEM-I1) (CHOICE BASED)
5 |2 YEARS COURSE) (F., 2023)  |INTERNET OF THINGS 6203522 22
M.C.A. (SEM-I1) (CHOICE BASED)
6 |2 YEARS COURSE) (F.1. 2023)  |INTERNET OF THINGS 6203530 24
M.C.A. (SEM-I1) (CHOICE BASED)
7 |2 YEARS COURSE) (F.1. 2023)  |INTERNET OF THINGS 6203533 28
M.C.A. (SEM-I1) (CHOICE BASED)
8 |2 YEARS COURSE) (F.H, 2023)  |INTERNET OF THINGS 6203542 20
M.C.A. (SEM-I1) (CHOICE BASED)
9 |2 YEARS COURSE) (F.1. 2023)  |NFORMATION SECURITY | 6203981 28
10 |M-C-A. (SEM-1I) (CHOICE BASED) [DIGITAL MARKETING AND | .0/ 19
(2 YEARS COURSE) (F.H.2023)  |BUSINESS ANALYTICS
M.C.A. (SEM-I1) (CHOICE BASED)
11 | 5 YEARS COURSE) (.. 2023) | NFORMATION SECURITY | 6204135 36
1o |[M-CA. (SEM-II) (CHOICE BASED) [DIGITAL MARKETING AND | 0. oo "
(2 YEARS COURSE) (F.H.2023)  |BUSINESS ANALYTICS
13 |[M-C-A. (SEM-II) (CHOICE BASED) [DIGITAL MARKETING AND | 0. /o 20
(2 YEARS COURSE) (F.H.2023)  |BUSINESS ANALYTICS
14 |M-C-A. (SEM-1I) (CHOICE BASED) [DIGITAL MARKETING AND | 0. /o o
(2 YEARS COURSE) (F.H.2023)  |BUSINESS ANALYTICS
15 |M-C-A. (SEM-II) (CHOICE BASED) [DIGITAL MARKETING AND | 0. 13
(2 YEARS COURSE) (F.H.2023)  |BUSINESS ANALYTICS
16 |M-C-A. (SEM-II) (CHOICE BASED) [DIGITAL MARKETING AND | 0. o 18
(2 YEARS COURSE) (F.H.2023)  |BUSINESS ANALYTICS
17 |[M-C-A. (SEM-II) (CHOICE BASED) [DIGITAL MARKETING AND | 0., 20
(2 YEARS COURSE) (F.H. 2023)  |BUSINESS ANALYTICS
M.C.A. (SEM-I1) (CHOICE BASED)
18 | 5 YEARS COURSE) (.. 2023) | NFORMATION SECURITY | 6204172 25
19 |M-C-A. (SEM-1I) (CHOICE BASED) [DIGITAL MARKETING AND | 0. -
(2 YEARS COURSE) (F.H.2023)  |BUSINESS ANALYTICS
20 |M-C-A. (SEM-I) (CHOICE BASED) [DIGITAL MARKETING AND | .,/ oo -
(2 YEARS COURSE) (F.H.2023)  |BUSINESS ANALYTICS
51 |M-CA. (SEM-II) (CHOICE BASED) [DIGITAL MARKETING AND | .0\ -
(2 YEARS COURSE) (F.H.2023)  |BUSINESS ANALYTICS
55 |M-CA. (SEM-I) (CHOICE BASED) [DIGITAL MARKETING AND | 01000 15
(2 YEARS COURSE) (F.H.2023)  |BUSINESS ANALYTICS
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93 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204248 30
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
24 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204306 97
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
M.C.A. (SEM-II) (CHOICE BASED)
25 (2 YEARS COURSE) (F.H. 2023) INTERNET OF THINGS 6204382 28
26 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204405 29
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
97 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204409 36
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
28 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204410 97
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
29 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204411 31
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
30 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204414 25
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
31 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204420 99
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
32 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204441 91
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
33 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204453 25
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
34 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204457 91
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
35 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204553 23
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
36 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204555 23
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
37 M.C.A. (SEM-II) (CHOICE BASED) |DIGITAL MARKETING AND 6204556 99
(2 YEARS COURSE) (F.H. 2023) BUSINESS ANALYTICS
Note :-
1) The marks declared are marks obtains after revaluation in individual subject only for the information of
students.

2) Final revaluation result will be declared only after revaluation of all subjects applied for revaluation.

3) Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases
and caring out the amendments in the results as per provisions of the ordiances in force. Ordinance 5048 is
application for corrections.

4) Date of supply of mark sheets will be declared later.

DATE :- 29.01.2024
MUMBAI :- 400 098
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for Director
Board of Examinations and Evaluation



